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ATTRIBUTION OF LIPPER DATA AND INFORMATION
GUIDELINES FOR MARKETING AND ADVERTISING

Lipper is committed to providing the best independent content and insight to help professional and individual
investors make better investment decisions. Therefore, we encourage fund companies and media firms to use
our information in marketing, advertising, print publications, websites and educational materials to provide
additional clarity and context to the investment community.

Following are a few guidelines related to the attribution and use of Lipper data and information in
communications materials.

ATTRIBUTION

Lipper data and information should be properly attributed.
Examples:

e  Source: Lipper, a Thomson Reuters Company
o Data provided by Lipper, a Thomson Reuters Company

USE OF LIPPER TABLES AND CHARTS
Tables and charts cannot be changed or altered in any way without explicit written permission from Lipper.

Tables and charts should always have attribution information displayed directly below them.

Example:

Figure 5 Performance of Islamic Preducts Versus Market Average, April 2010
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LIPPER COPYRIGHT AND DISCLAIMER
The Lipper copyright should be displayed whenever the copyright applies.
© 2010 Lipper, a Thomson Reuters Company. All Rights Reserved.
The Lipper Disclaimer should be displayed at the bottom of printed documentation, web pages or other
materials where Lipper data and information is used.
Lipper Disclaimer: Lipper data and information are for informational purposes only, and do not constitute
investment advice or an offer to sell or the solicitation of an offer to buy any security of any entity in any

jurisdiction. In addition, Lipper, a Thomson Reuters company, will not be liable for any loss or damage
resulting from information obtained from Lipper or any of its affiliates.

QUESTIONS/COMMENTS

Please email us at lipper.branding@thomsonreuters.com if you have additional questions about information
attribution.

Please visit the marketing section of our website for information about branding, Lipper logo usage, and
additional disclaimers. hitp://www.lipperweb.com/AboutUs/Marketing.aspx

Please contact our media relations managers for regional media support and PR inquiries.
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